
Measuring Sleep Quality of Business Travelers in Hotel Stays 

Abstract 

Traveling for business and staying in a new place can impair your sleep quality and alter 

your routine. The purpose of this study is to measure sleep quality of business travelers staying 

in hotels and identifying key hotel attributes that maximize/hinder sleep quality.   

Theoretical insights into the tourist sleep experience are almost nonexistent in the tourism 

body of knowledge. In tourism research, sleep has been discussed primarily in the way of 

overnight stays, which is a measureable variable of success for hotels and tourist destinations. In 

Nightingale’s (1985) study, sleep was one of fourteen service transactions associated with hotel 

stays that were used to access the overall hotel service experience. However, the individual 

service transaction (sleep) was not measured or explored. To date, there is no empirical research 

that measures sleep quality for business travelers while at the simultaneously investigating which 

hotel attributes may affect sleep quality the most.  

Significance of the Project 

According to the National Sleep Foundation (NSF), sleep is essential for a person’s 

health and well-being, yet 60 percent of adults report having sleep problems a few nights a week 

or more. If one is traveling for an important business meeting, a good night’s rest is critical to 

ensure one’s positive interaction and meeting engagement to produce the best meeting outcome.  

Past studies have predominantly focused on which hotel attributes contributed to hotel 

selection for business travelers. Research has shown that the most important attributes 

considered by business guests are cleanliness and location of the hotel when determining which 

hotel they should stay. While security, personal interaction or service, and pricing (room rates) 

are considered major attributes in leisure guests hotel selection (Clow, Garretson, & Kurtz, 1994; 



McCleary, Weaver, & Hutchinson, 1993; Yavas & Babakus, 2005). Measuring sleep quality and 

determining important hotel factors is the first step in filling a void in current research. 

Methodology 

Participants were selected using Qualtrics Panels. Qualtrics panel uses a process of 

recruiting and engaging a group of people who qualify for participation in a research study based 

on set criteria. Business travelers will qualify if they have traveled for business purposes within 

the last 30 days, stayed in a hotel for at least two consecutive nights, and do not have a sleeping 

disorder. An online survey was used and consisted of 3 parts. The first part used the Sleep 

Quality Scale (SQS) developed by Yi, Shin, & Shin (2006) to measure sleep quality. The second 

part listed hotel attributes which participants scored using a Likert-type scale. The last part 

collected demographic information and travel practices (e.g. frequency of travel, average length 

of travel, and sleep coping strategies).  

Implications 

The results of this study will provide hotel companies with insight into which attributes 

are most important in providing quality sleep for business travelers.   

 

 

 

 

 

 

 

 


