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Event “brand-legacy” through Social Media 
Dr Naomi F. Dale 
University of Canberra (Australia) 
 
 
The tools and strategies for communicating with and amongst consumers have changed significantly with 

the emergence of the phenomenon known as Social Media, also referred to as consumer-generated media. 

The 21st Century is witnessing an explosion of Internet-based messages transmitted through these media. 

They have become a major factor in influencing various aspects of consumer behaviour including 

awareness, information acquisition, opinions, attitudes, purchase behaviour, and post-purchase 

communication and evaluation (Mangold & Faulds, 2009). The Human Brochure campaign was a world-first 

tourism advocacy campaign aimed to increase the volume and sentiment of social chat about Canberra 

during the Centenary year of events and celebrations (and beyond).Visit Canberra hosted 500 social media 

savvy Australians, selected from over 30, 000 who applied to be part of the campaign. The “humans” 

visited over two weekends and in return were asked to share what they experienced through their own 

social media channels. All content was aggregated onto a website called Human Brochure. This collection 

of event and destination experiences is still accessible today, creating a legacy of a different kind, brand-

legacy. Similarly, events can be co-created (consumer-generated) in the social media space, such as the 

#AustraliaDay collection by the National Museum of Australia (http://www.your.australiaday.org.au). Each 

year, the National Museum curates a selection of tweets into a live, digital exhibition, and all tweets tagged 

#AustraliaDay are stored in a time capsule. These opportunities for event participants to remain a part of a 

community (a traditional legacy of events), or join an event from anywhere in the world creates a legacy 

for the event brand itself and an opportunity for event mangers and potential event participants.   

Human Brochure (2013) http://humanbrochure.com.au/ 
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Your Australia Day (2016) http://www.your.australiaday.org.au/ 
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